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URL: www.Twitter.com Used For: microblogging (updates 140 characters or less) Used By: . 230 million monthly active users . 500 million Tweets are sent per day . 76% of Twitter active users are on mobile . 77% of accounts are outside the U.S. Notes: . Can share links and photos . Growing with younger populations because adults are taking over Facebook You heard that right: 230 million! And those users send an average of 500 million Tweets every day. So, what are they tweeting about?
They talk about everything. Yes, everything. From your newest mobile app to a popular event you’re involved in to shopping for your products to news about your company.
They’re everywhere. Twitter is used by people in nearly every country in the world and is available in more than 35 languages. According to a study by Compete, Twitter users follow six or more brands. These are the top reasons people give for following brands on Twitter: . Discounts and promos (94%) . Free stuff (88%) . Fun and entertainment (87%) . Updates on upcoming sales (79%) . Access to exclusive content (79%) Twitter is a community of people actively discussing everything from politics to food to fashion to technology. Our users incorporate Twitter into their daily lives as a way to connect with their interests and discover useful information. It’s a real-time conversation about what matters to each of us—brands and businesses included. The # symbol, called a hashtag, is used to mark keywords or topics in a Tweet. It was created organically by Twitter users as a way to categorize messages. People use the hashtag symbol # before a relevant keyword or phrase (no spaces) in their Tweet to categorize those Tweets and help them show more easily in Twitter Search. 
. Clicking on a hashtagged word in any message shows you all other Tweets marked with that keyword.
. Hashtags can occur anywhere in the Tweet – at the beginning, middle, or end.
. Hashtagged words that become very popular are often Trending Topics. If you Tweet with a hashtag on a public account, anyone who does a search for that hashtag may find your Tweet Don't #spam #with #hashtags. Don't over-tag a single Tweet. (Best practices recommend using no more than 2 hashtags per Tweet.) Use hashtags only on Tweets relevant to the topic. Learn how to make 140 characters sing. Write a Tweet like you’re having a conversation with a good friend. Strive for a genuine, approachable communication style. Stay away from “marketing speak”—it’ll go a long way in making your voice your own. This is also your chance to show off your own brand of humor, wit and know-how. People seek education and entertainment online. Use Twitter as a way to provide it. What makes people share? Funny, helpful, newsworthy or inspiring content. When you write a Tweet, imagine how your followers will use it. How will it help them? Every Tweet should have a purpose. On Twitter, there’s a pattern: the most retweeted content tends to contain links, pictures, videos or quotes. Paste a link of any length into the Tweet box and it will automatically be shortened to fit the 140 character limit. Ask questions. Listen. Then show people you’re listening by responding. You’ll be amazed at the valuable insights you’ll get about your customers.
Get proactive. Ask your customers if they are following you on Twitter and what they think about your Tweets. Find out if there’s anything you can do differently that would make the experience better or more valuable for them. Twitter happens in real time so there’s plenty of opportunity to guide conversations when they are most relevant to users. Keep your messages timely by tweeting relevant Tweets during events or breaking news. Want more customers? To increase in-store transactions? To improve the perception of your brand? Set goals as the first step to develop more effective ways to engage your audience and grow your business. Do some thinking about how you’ll measure your success. Will you track how many followers you get per week or how much your followers interact with your account daily? Here are some metrics to consider: . Follower growth - How many new followers you get every day, week or month. . Follower quality and engagement - How many users interact with your account. . Reach - How many users favorite or retweet your Tweets. . Traffic - How many users go to your site. . Conversion - How many users sign up for your service or buy your product. .Direct Messaging .Favorites .Lists .Scheduling Tweets .Analytics
. URL: www.pinterest.com
. Used For: Pinterest is a tool for collecting and organizing things you love. . Recipes, Fitness, Travel, Crafts, Home Décor, Humor
. Used By: . 70 million people . 80% women, but male usage is growing Pins are like handsome little bookmarks. Whenever you find something on the web that you want to keep, add it to Pinterest. Your newly minted Pin will be there whenever you need it, and will always link back to the site it came from. Boards are where you collect your Pins. Your home feed is just for you
When you first log in to Pinterest, you’ll see your home feed—it’s a collection of Pins from the people and boards you follow, and it updates every time there’s a new Pin. Check out all your boards and Pins
Your Pins and boards live on your profile. After you’ve been Pinning for a while, you’ll notice your profile turning into a snapshot of who you are and what you’re interested in! Following people and boards is how you fill up your home feed with good stuff. If you come across someone who Pins things you love, you can follow all their boards or just the ones you like best.
Sometimes you may follow someone’s boards and then notice that you’re not into the things they’re Pinning after all. That's okay! Just go to the board to unfollow it, or unfollow all of their boards. If you’re looking for something specific—like bookshelf refurbishing DIYs—just do a search to see what other people have Pinned. Looking for ideas for your next family getaway but don’t have a destination in mind yet? Get inspiration from category feeds, like Travel or Outdoors. New Pins from that category are regularly updated. When someone Pins, likes or comments on your Pins, or follows or mentions you, Pinterest will send you a notification. Notifications are a great way to find new people and boards to follow. If someone adds your Aston Martin Pin to their own Classic Cars board, check out the board—you may find that you want to follow it. Adding the Pin It button to your website or mobile app only takes a few minutes. (You’ll need to know very basic HTML) Find out how many people are Pinning from your website, seeing your Pins, and clicking your content. Pick a timeframe to see how your numbers trend over time. . a passion that’s a core part of who you are, like music, photography or sports
. a vocation that’s part of your training, like a teacher using Pinterest to find lesson plan ideas or an architect sharing design ideas with a client
. a hobby that you do for fun, like running or fishing
. a project that has an end goal, like a wedding or redecorating your living room
. a preference that can change, like your taste in colors or types of shoes You can also make secret boards, or invite other people to Pin with you on a board. If you're relandscaping your backyard, invite family members or even your contractor to your Garden Remake board. If the project’s for a special event and you don't want people to know about it yet, make a secret board and reveal it to the world whenever you're ready. (based on need and timeframe) .Maybe I could… .I know what I want .Just looking… .I’m narrowing it down… Get specific. Think about what people who are looking at a certain Pin might have searched for. Was it a sweater, or was it an argyle sweater? A blue sweater or a cashmere sweater? Mention the most compelling and distinct parts of the Pin in your description, and you’re more likely to surface your Pins when people get specific in searches. .“Promoted” AKA paid pins coming soon .Send pins, boards or profiles .Map feature (Foursquare) .Post to Twitter/Personal Facebook Page
URL: www.LinkedIn.com Used For: Business – job searching, networking, etc. Used By: . LinkedIn operates the world’s largest professional network on the Internet with more than 277 million members in over 200 countries and territories. . Professionals are signing up to join LinkedIn at a rate of more than two new members per second. . 66% percent of LinkedIn members are located outside of the United States. . There are over 30 million students and recent college graduates on LinkedIn. They are LinkedIn's fastest-growing demographic. Notes: In layman’s terms, LinkedIn is a professional version of Facebook Like most social networks, LinkedIn hosts your personal profile, a page on which you may list information like job experience and professional skills. However, unlike many other social networks, it’s important to complete your profile to the best of your ability — especially if you’re using LinkedIn for the job hunt. LinkedIn measures your “profile strength” from 0-100%. The higher your profile completeness, the more likely you are to appear in search results. For instance, when you list skills like “Final Cut Pro” and “Photoshop,” potential employers may come across your profile when they perform an advanced search based on those keywords. Handy. Do a search to find people you know by name. (See the search box at the top of each LinkedIn page.) Click the “Connect” button next to people’s names to add them to your network. You may send a custom message along with that invitation to make the connection more personalized. Once you have made several connections, head to the “People You May Know” page. LinkedIn’s algorithm will likely have begun determining additional suggestions based on your connections’ networks. LinkedIn labels these connections by degree. People you’re already connected to are “1st degree” connections. People you’re not yet connected to, but who are linked to your 1st degree connections, are 2nd degree connections. And so on. You’ll see a blue icon that says “1st,” “2nd” or “3rd” next to their names. You may also choose to connect your email’s contact list to LinkedIn for the purpose of finding additional connections. Head to “Import Contacts” and allow access to your contacts to pull up a list of potentials. Be aware, however, that this may generate a huge list of people, especially if email services like Gmail tend to save every address you’ve ever contacted. LinkedIn groups are spaces in which professionals and experts can share content, ask for advice, post or search for jobs and network with others. Groups are tailored to brands, associations and societies, support groups, causes, publications and industries in general. With over 1.4 million groups to choose from, you’re likely to find at few that fit your field and interests. Keep in mind that many groups require authentication before the manager permits you to join. However, nearly one-third of groups don’t require review, and are labeled “open.” Once you’re familiar with group functions, you may choose to create your own group. That means you’re the group owner, but you may also appoint a group manager and moderator, who are responsible for supervising discussions, subgroups, settings, etc.
Join Butler County Tourism & Convention Bureau Members! Just as you have a personal profile page, many companies choose to represent themselves on LinkedIn, too. Like Facebook brand pages, you may choose to follow the activity and updates of companies on LinkedIn. Company pages contain general information, such as a business overview, list of employees and press mentions. Many companies also choose to list job openings on their pages, and some even encourage applicants to apply through LinkedIn, a very handy tool of the network. Job search and recruitment tools are among LinkedIn's most valuable features. More and more companies are encouraging candidates to apply for jobs via LinkedIn, due to the social network's credibility and ease-of-use. Head to the "Jobs" tab, where you'll find options for applicants. Perform an advanced search for available jobs by keyword, title, location, company, salary and industry. As an employer, you may post an available job to LinkedIn for $395 for a 30-day period. (Bulk packages are available for better deals.) Once posted, these jobs will not only appear in search results, but also in the "Careers" tab on your company page. Finally, recruiters may "find talent" on LinkedIn, but they must upgrade to a premium subscription plan to search for potential hires. Unlike content shared on social networks like Facebook and Twitter, LinkedIn updates tend to be industry- and professionally-focused. Keep that in mind if you’re attempting to increase engagement. You can share updates from a number of different places, both on LinkedIn.com and from outside web properties. Post a status update from the LinkedIn homepage, and it will be shared as well as posted to your profile under the activity feed. Also, when you engage in discussions in LinkedIn groups, that activity counts as an update. LinkedIn has mobile applications for iPhone, iPad, Android, BlackBerry, Windows and Palm devices. The app is useful for posting status updates and checking group updates on-the-go, but its inherent advantages lie in networking. Pull up the mobile app to find LinkedIn connections and exchange information at events. After meeting someone, you may choose to email that person a link to your profile, so he or she may connect with you later — no business cards needed. Or search for that person on your LinkedIn mobile app and add him as a connection then and there. You may also choose to download LinkedIn connections to your smartphone’s address book for later contact. Once you’ve explored LinkedIn Free, you may choose to upgrade to a LinkedIn account with more features. LinkedIn has premium subscription plans for businesses, job seekers, recruiters and more. One of the distinguishing features of most upgraded accounts is the ability to send InMail to anyone. InMail is an internal LinkedIn message sent to a person with whom you are not connected. You can message people you are already connected with free-of-charge, but you can't message non-connections; you must InMail them — and those InMails are limited.
 




















